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Burger King releases meat-scented cologne 

American fast-food chain Burger King has come up with a novel Christmas gift idea for the meat-loving man who has everything: barbecue-scented cologne. 
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Flame, a body spray for men, is sadly not available in the UK Photo: EDDIE MULHOLLAND 

Just in time for the festive season, the company has released its very own men's body spray, Flame. 

Not recommended for vegetarians, Flame is being promoted as "the scent of seduction with a hint of flame-broilled meat". 

While the smell itself might not inspire confidence, the price will. 

Flame is on sale for the credit crunch-busting sum of just $3.99 (£2.65), suggesting the Burger King promotions department has realised their contribution to the fragrance market might work best as a novelty stocking-filler. 

Flame, a body spray for men, was launched this week online and in a selection of US stores – it is sadly not available in the UK, and now even has its own website, the appropriately named firemeetsdesire.com. 

The site proudly proclaims to prospective buyers: "The Whopper sandwich is America's favourite burger," before going on to extol the virtues of a perfume that smells like cooked meat. 

"Flame by BK captures the essence of that love and gives it to you. Behold ... now you can set the mood for whatever you're in the mood for." 

http://www.brandrepublic.com/News/MostRead/869722/Burger-King-launches-meat-scented-fragrance/
Burger King has also launched a website called FireMeetsDesire.com to accompany the cologne.

The site reads: "The Whopper sandwich is America's favourite burger. Flame by BK captures the essence of that love and gives it to you." 

Users are also greeted with the caption: "Now you can set the mood for whatever you're in the mood for." 

Burger King released the fragrance earlier this week and an informal survey carried out by the Boston Herald revealed that some men would actually wear it.

The fast-food chain's latest promotion follows on from a publicity stunt at its UK chain earlier this year, which saw the introduction of a £95 burger.

The burger, which contained Wagyu beef, was launched as part of a plan to emphasise the chain's premium credentials over its competitors such as McDonald's.

Burger King is not the first brand to launch its own fragrance --  the Sunday Sport got there first in May 2007 with the launch of its own branded perfume called 'Eau De Punani'.

The Sport said the scent was based on the natural aroma of a woman, and was based on the "smell" of Cherry Dee, who scooped the paper's Miss Sunday Sport 2007 title.

