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*This course counts as one credit toward the Business Certificate.

This course provides an introduction to international business. Students will explore the economic relationships that Canada has developed with other nations, and the impact of these relationships on productivity, prices, and a variety of goods. This course also introduces students to a variety of career opportunities in international business. 

What will you be expected to learn? (Key Learnings)

In this course, you will be expected to provide evidence that you can:

STRAND 1:BUSINESS TRADE AND THE ECONOMY - Overall expectations
By the end of the course , students will:

*demonstrate  an understanding of terminology, concepts and basic business communication practices related to international business.

*analyse the impact of international business activity on Canada’s economy

*demonstrate an understanding of how international business and economic activities increase the interdependence of nations.

STRAND 2: THE GLOBAL ENVIRONMENT FOR BUSINESS-Overall expectations
By the end of the course, students will:

* analyze ways in which Canadian businesses have been affected by globalization:

*demonstrate an understanding of the factors that influence a countries ability to participate in international business

* assess the effects of current trends in global business activity and economic conditions

STRAND 3: FACTORS INFLUENCING SUCCESS IN INTERNATIONAL MARKETS-Overall expectations
By the end of the course the student will:

*analyse the ways in which cultural factors influence international business methods and operations.

*assess the ways in which political, economic, and geographic factors influence international business methods and operations.

*identify and describe common mistakes made by businesses in international markets.

*evaluate the factors currently affecting the international competitiveness of Canadian businesses.

STRAND 4: MARKETING CHALLENGES AND APPROACHES, AND DISTRIBUTION

-Overall expectations

By the end of the course the students will:

*assess the challenges facing a business that want to market a product internationally.

*compare the approaches taken by various companies to market their products internationally.

*demonstrate an understanding of the logistics of, and challenges associated with, distribution to local, national and international markets
STRAND 5: WORKING IN INTERNATIONAL MARKETS-Overall expectations

By the end of the course the students will:

*analyse the ways in which ethical considerations affect international business decisions.

*assess the working environment in international markets.

*demonstrate an understanding of the process for crossing international borders as it relates to international business

You will be expected to demonstrate your understanding of these key learnings through your knowledge, thinking, communication and application of the learning.

	Knowledge

Emphasizes the ability to recall factual information, recognize fundamental concepts and the foundational skills of the subject/discipline.
	25%

	Thinking

Emphasizes the thinking skills used in thinking processes to demonstrate the student’s understanding of information they have processed.
	25%

	Communication

Emphasizes the clear, precise and effective use of oral, written and visual language to communicate the student’s understanding of information and ideas
	30%

	Application

Emphasizes the application and integration of knowledge, skills, processes and techniques to produce evidence of the student’s understanding.
	20%


How will you demonstrate your learning? (what you say, write and do)

	70% of your learning will be assessed through:
	Formative and Summative Evaluations
	· There will be a test at the end of each unit and assignments with-in the unit

	30% of your learning will be assess at the end of the course (last four weeks of the semester)through:
	Final Performance Task (20%)
	· Project – create a business in a foreign country-report
· Present your project to the class and critique two projects others present

· Question two presenters demonstrating good critical thinking

	
	Final Exam (10%)
	· The semesters learning will be tested

	100% of your learning will be recorded as:
	Final Grade on Report Card


