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Iroquois Ridge High School

IDC4O -  Sports and Entertainment Marketing  

Course Outline 

	Mr. R. Harris
	E-mail:  harrisr@hdsb.ca 
	Website:   http://chatt.hdsb.ca/~harrisr 

	
	Workroom #112
	Tel No.   905-845-0012 voice mail# 402


This interdisciplinary course emphasizes the development of practical skills and knowledge to solve problems, make decisions, create personal meaning, and present findings related to the growing Sports and Entertainment marketing industry. Through individual and collaborative inquiry and research into contemporary issues, real-life situations, and careers related to Sports and Entertainment Marketing students will develop skills in areas of ethics, consumer research, advertising, public relations/publicity, event marketing, endorsement, sponsorship, product distribution, and career opportunities in Sports and Entertainment Marketing. 

*This course counts as one credit toward the Business Certificate.

What will you be expected to learn? (Key Learnings)

In this course, you will be expected to provide evidence that you can:

1 – Introduction to Sports and Entertainment Marketing: On Your Mark!

· Identify trends in the Sports and Entertainment industry

· Explain how Event Triangle is essential in the relationship between fans, sponsors and events

· Illustrate the relationship of sponsorship to culture, economics and the business of Sports and Entertainment marketing

2 – The Marketing Mix

· Demonstrate the ability to create a marketing mix, including the 5p’s of sport marketing

· Identify risks, rewards and uncertainty with a product, service or event

· Explain the features and benefits of product development and product life cycles

· Compare a variety of product placement strategies 

· Determine the factors influencing ticket pricing and sales 

· Demonstrate a variety of advertising and cross-promotional strategies

3 – Sports Marketing

· Examine the effects of sports marketing from the local community to a global perspective

· Identify factors that can produce successful athletes and teams from grassroots to the professional leagues

· Recognize the importance of the three main components of sports marketing for companies: sponsorship, endorsements and cross-promotions

4 – That’s Entertainment 

· Analyze the growing home entertainment, entertainment on demand, and self-promotion features of the entertainment industry

· Identify the structure, strengths, challenges and future growth areas of the Canadain entertainment industry 

· Recognize the basics of financing entertainment, distribution systems and promotional strategies

5 – What’s Real, Right and Fair?

· Identify examples of stereotyping in print media advertising, interpret, analyze its effects on individuals and society

· Compare Federal and Provincial laws and regulations and how these laws effect the marketing of a product or event

· Investigate ethical issues that relate to the marketing of sports and entertainment and the corresponding impact

6  – Promotional “World Tour”, “Sports Organization”, “Event Planning” etc.

· Be able to plan for research, using a variety of strategies and technologies

· Produce a detailed analysis of current marketing research techniques

· Demonstrate an understanding of the components of an effective marketing plan

· Demonstrate the ability to communicate and present information effectively, using a variety of methods and forms

Your skills as a learner will be assessed in the way you demonstrate: 

	
	Learning Skill “Look Fors”

	Working Independently
	accomplishes tasks independently, accepts responsibility for completing tasks, follows instructions, regularly completes assignments on time and with care, independently selects, evaluates, and uses appropriate learning materials, resources, and activities, uses time effectively, uses prior knowledge and experience to solve problems and make decisions

	Teamwork
	works willingly and cooperatively with others, shares resources, materials, and equipment with others, solves problems collaboratively, accepts various roles, including leadership roles, takes responsibility for his or her own share of the work to be done, works to help achieve the goals of the group or the class, helps to motivate others, encouraging them to participate, contributes information and ideas to solve problems and make decisions, questions the ideas of the group to seek clarification, test thinking, or reach agreement, shows respect for the ideas and opinions of others in the group or class, listens attentively, without interrupting, in discussions, seeks consensus and negotiates agreement before making decisions

	Organization
	organizes work when faced with a number of tasks, devises and follows a coherent plan to complete a task, manages and uses time effectively and creatively, demonstrates ability to organize and manage information, follows an effective process for inquiry and research, uses appropriate information technologies to organize information and tasks

	Work Habits/Homework
	completes homework on time and with care, puts forth consistent effort, follows directions, shows attention to detail, uses materials and equipment effectively, begins work promptly and uses time effectively, perseveres with complex projects that require sustained effort, applies effective study practices

	Initiative
	seeks out new opportunities for learning, responds to challenges and takes risks, seeks necessary and additional information in print, electronic, and media resources, identifies problems to solve, conducts investigations, and generates questions for further inquiry, requires little prompting to complete a task, displaying self-motivation and self-direction, approaches new learning situations with confidence and a positive attitude, seeks assistance when needed


You will be expected to demonstrate your understanding of the key learnings through your knowledge, thinking, communication and application of the learning.
	Knowledge

 Emphasizes the ability to recall factual information, recognize fundamental concepts and the foundational skills of the subject/discipline.
	14%

	Thinking

Emphasizes the thinking skills used in thinking processes to demonstrate the student’s understanding of information they have processed.
	14%

	Communication

Emphasizes the clear, precise and effective use of oral, written and visual language to communicate the student’s understanding of information and ideas
	14%

	Application

Emphasizes the application and integration of knowledge, skills, processes and techniques to produce evidence of the student’s understanding.
	28%

	Summative Activity and/or Final Exam
	30%


How will you demonstrate your learning?

	70% of your learning will be assessed through:
	Formative and Summative Evaluations
	e.g. Assignments, presentations, quizzes, tests, business reports, business memos, etc.

	30% of your learning will be assess at the end of the course (last four weeks of the semester)through:
	Marketing Plan (30%)
	· In class summative: You will produce marketing plan for a product/service/event by following the development process learned through out the semester

· Tentative Dates: Dec 7th 2009 – Jan 15th  2010

	
	Exam (0%)
	

	100% of your learning will be recorded as:
	Final Grade on Report Card
	


Resources

· IRHS websites ( www.samsa.biz and http://chatt.hdsb.ca/~harrisr ) 
· There is a wealth of information and resources available on the internet for students to access. See the Public and Catholic profiles for specific suggestions.

· Wherever possible authentic tasks and practices found in the working world should be used.
· Current events from newspapers, magazines, Internet, Television, venues, events etc.

How will you learn and get help when you are not learning?

Unit Outlines:  

	
	What are you expected to learn?
	How will you demonstrate what you’ve learned?

	Units
	Key Learnings Focus
	Your learning will be demonstrated by what you say, write and do.
	Texts, Materials & Learning Opportunities

	On Your !Mark


	 See 1

On page 1
	Examine the trends in the Sports & Entertainment industry using the event triangle concept, conduct primary research, consider demographics, psychographics and economics, etc.
	Teacher notes, videos, simulations, textbook, Internet, role plays, testing, homework , assignments, etc.

	The Marketing Mix


	See 2

On page 1
	Utilize the 5p’s of sports marketing, analyze strengths and weaknesses, examine features and benefits of products/events, product placement and event venues, ticket pricing and sales, advertising and cross-promotion strategies
	Teacher notes, videos, simulations, textbook, Internet, role plays, testing, homework , assignments, etc.

	Sports Marketing


	See 3

On page 1
	Examine the effects from a local and global perspective, identify successful traits, recognize the importance of main components: sponsorship, endorsements and cross-promotions
	Teacher notes, videos, simulations, textbook, Internet, role plays, testing, homework , assignments, etc.

	That’s Entetainment


	See 4

On page 1
	Analyze the growing home entertainment industry, Identify the structure, strengths, challenges and future growth areas, recognize the basics of financing entertainment, distribution systems and promotional strategies
	Teacher notes, videos, simulations, textbook, Internet, role plays, testing, homework , assignments, etc.

	What’s Real, Right and Fair?
	See 5

On page 2
	Identify examples of stereotyping, analyze its effects on individuals and society, compare Federal and Provincial laws and regulations, investigate ethical issues and the corresponding impact
	Teacher notes, videos, simulations, textbook, Internet, role plays, testing, homework , assignments, etc.

	Promotional World Tour
	See 6

On page 2
	Plan for research, using a variety of strategies and technologies, demonstrate an understanding of the components of an effective marketing plan, demonstrate the ability to communicate and present information effectively, using a variety of methods and forms
	Teacher notes, videos, simulations, textbook, Internet, role plays, testing, homework , assignments, etc.
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